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Where do we start in academic writing?
D



• Initial process (What, Why, How).
• Read as much as you can. 
• Gain knowledge on the research field. 
• Identify a problem or gap in research. 
• Use a mind map to plan the research. 
• ID theory, confirm theory and link to problem.
• Design model, get and test data, do 

estimations, analysis of results.
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STEP-BY-STEP PROCESS IN THE COMPILATION OF A 
SUCCESSFUL ARTICLE (12 steps)

Step 1: Finalise the research problem with research questions, after in 
depth reading of literature on the topic and be a specialist on the topic. 
What is the aim of the research. Make sure to include the ‘SO WHAT’.
Step 2: Finalise possible model or analysis to be use (econometric or 
statistical) if applicable.
Step 3: Collect data and finalise draft data analysis.
Step 4: Complete literature review (concepts, definitions, theories, 
empirical results).
Step 5: Complete methodology.
Step 6: Complete results, including descriptive analysis.
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STEP-BY-STEP PROCESS IN THE COMPILATION OF A 
SUCCESSFUL ARTICLE (continue)

second 6 steps

Step 7: Complete introduction.
Step 8: Finalise findings and discussion. Must include 
implications, contributions (model, scale, policy, community 
proposals).
Step 9: Finalise conclusions and recommendations. What is 
contribution and new knowledge added.
Step 10: Finalise abstract and title.
Step 11: Finalise article with language and technical edit.
Step 12: Submit to journal/conference and use a blog website to 
promote your research.
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The layout and content

• Title
• Abstract
• Introduction and background
• Literature review
• Methodology
• Results
• Findings and discussion
• Conclusions and recommendations
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TITLE
• Between 10 - 18 words with 14 words 

considered the ideal.
• Title must be short and concise.
• Use words such as analysis, examine, 

investigate, impact, exploration, relationship, 
explanation.

• Title must link to content of article.
• Use relevant “hot topics”.
• Can be funky. (Does size matter: An analysis 

of tourism development)
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INTRODUCTION AND BACKGROUND



INTRODUCTION AND BACKGROUND
• Focus on what, why, how.
• Use funnel process, from broad to narrow.
• Give basic background on the problem and explain the 

problem.
• Review, introduce and explain title/topic in first paragraph.
• Why topic important. SO WHAT? (why) Significance of the 

study. What new, what angle. What is the GAP.
• Give very brief literature introduction.
• What are the research questions, objectives and hypothesis.
• What are the theory and practical importance and implications.
• Give the structure of the research.
• Final paragraph: content layout or need (so what), objective, 

research problem. 



LTERATURE REVIEW
LITERATURE 

REVIEW
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LITERATURE REVIEW
• Critical Review of the most important researchers on this 

topic. 
• Definitions.
• Analyse findings of other researchers, empirical findings. 

Be critical of cited work (strengths and weaknesses).
• Approaches.
• Theories.
• Clarity of the argument. 
• Explain the study area.
• Gaps and issues.
• Use a range of sources including the latest sources.
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METHODOLOGY

• Know your method: E.g. quantitative, 
qualitative, case study, document analysis, 
systematic literature review etc.).

• Describe your research design (e.g. 
descriptive, exploratory or casual including 
cross-sectional, longitudinal or time series). 
Describe research approach (quantitative, 
qualitative or mixed).

• Describe the model to be used if applicable.
• Describe the sampling strategy if applicable.
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TYPES OF RESEARCH DESIGN
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1. Secondary data analysis:
– searching for & interpreting existing information 

relevant to the research topic. 
2. Experience surveys 

– gathering information from those thought to be 
knowledgeable on issues relevant to research 
problem.

3. Case analysis:
– review available information about situation(s)

that has some similarities to the current research 
problem. 

4. Focus groups:
– small group brought together & guided by 

moderator through unstructured, spontaneous 
discussion for the purpose of gaining information 
relevant to research problem. 

5. In-depth interviews: 
– a set of probing questions posed one on one to an 

subject by a trained interviewer to gain an idea of 
what the subject thinks about something or why 
he/she behaves in a certain way. 
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Meaning: Research is undertaken to describe answers to:
–Who (who are the customers), 
–What (what brands are they buying), 
–Where (where are they buying the brands), 
–When (when are they buying the brands), and 
–How (how they found out about the brands). 

Suitable to use when the researcher wish to project the study’s 
findings to a larger population.
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Cross-sectional studies  
measure units from a sample of the population at only one point in time, thus called 
snapshots. e.g. a study measuring students attitudes towards shopping at a mall

- Surveys (whose samples are drawn to be representative of a specific 
population). 
Longitudinal studies 
repeatedly measure the same sample units of a population over a period of time, 
called movies because they involve multiple measurements
Panels
represents sample units who have agreed to answer questions at periodic intervals (2 types):
* continuous panels (ask panel members the same questions on each panel measurement) 
* discontinuous/omnibus panels (different questions from one panel measurement to the 
next).

Descriptive research design can be classified into 
2 categories:
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To understand a phenomenon (in terms of 
conditional statements of the form “if x, then y.”) 
For example, if x (I spend more on advertising), then y 
(sales will increase). 

Experiment (manipulating an independent variable to see how it 
will affect a dependent variable, while also controlling the effects of 

extraneous variables). 

Independent variables (variables over which the researcher 
has control and wish to manipulate, e.g. four Ps of marketing). 
Dependent variables (variables over which we have little or no 
control but a strong interest in changing, e.g. sales, market share, 
customer satisfaction, sales force turnover, net profits). 
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RESULTS
• Tenses: Present tense to describe tables etc., 

explain and interpret results, explain significance 
of results. Past tense: can be used to summarise 
findings.  

• Present data in full, tables, figures. Note 
interesting results (consider journal guidelines).

• Outcome of the statistical analysis, findings, no 
analysis.

• What did you find in the results (not findings 
yet). 
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FINDINGS AND DISCUSSION
• Tenses: Present tense to describe tables etc., explain 

and interpret results, explain significance of results. 
Past tense: can be used to summarise findings.  

• Explain the results, what is significant.
• Focus on variables. 
• Present tense. 
• Compare with other research results. 
• Interpret, analyse.
• Explain findings and significance.
• Impact of findings, what is new, how link to previous 

findings from literature review.
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CONCLUSIONS & RECOMMENDATIONS 

• Conclusions should be very short from own results 
and findings. 

• Re-state aim and important results - past tense.
• Were the objectives achieved, gaps filled. 
• Main findings in past tense.
• Limitations past tense.
• What is interesting.
• Future research.
• List solutions, implications (past tense), policy 

proposals.  
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CONCLUSIONS & RECOMMENDATIONS 

ABSTRACT
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ABSTRACT (WHAT, WHY, HOW)
• Written mostly in past tense, except for gaps in research field 

and objective of the research.
• Must be able to be stand-alone.
• Marketing tool for rest of article.
• Usually 200 to 300 words (refer to journal/conference 

guidelines.
• Start with a strong opening statement on what is the focus on 

the research.
• Explain the problem (problem statement, summary of 

problem).
• Explain methodology used.
• List main results and findings.
• Implications and achievements of research.
• Final conclusions.  
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FINAL ASSESSMENT KEY ISSUES 
FOR SUCCESS

• Be very clear and highlight aim, purpose, research questions and the 
problem, results, implications, contributions, recommendations.

• Be clear on SO WHAT? Why this research, why important. 
• Clear results, separate from findings and discussion. Findings: must be 

novel, unique, must draw attention, can not publish results that is just 
confirmation of what we already know, must have element of new and 
surprise.

• Research question/objective: Literature review well linked to previous 
work. 

• Scope: must never be too narrow, always justify the relevance and 
interest in the field of study.

• Methodology: Must be credible, appropriate, good data analysis 
strategy.

• Good wide range of sources and language and guidelines edit.
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